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Career Passion:

   

Highly interested in video and motion graphics, web design, graphic 

   

design, communications and marketing.  

Education:

  

Rochester Institute of Technology

  

BFA in New Media Design and Imaging, 3.5 GPA

· Concentrations in Communications and Marketing


· Two MBA Marketing courses at undergraduate level

Areas of Expertise:

· User Interaction Design

· Brand Development

· Web Design and Development

· User Interface Design

· Interactive Multimedia

· Motion Graphics/Animation

· Internet Marketing 
· Graphic Design

· Media Editing

· Multitasking and Self-management

· Advertising

· Social Media Marketing

· CSS (4.5 years) and CSS3

· HTML/XHTML (4.5 years) and HTML5

· Final Cut Pro (2.5 years)
· XML (3 years)
· Well-rounded knowledge of Adobe Creative Suite (2 -5):

· Dreamweaver (4 years)
· Illustrator (5 years)

· Photoshop (5 years)

· Flash (3.5 years)

· After Effects (3.5 years)
· Actionscript 3 (2.5 years)

· Processing – basic
· Jquery and Javascript – basic
· PHP and mySQL database - basic
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Career Highlights:

  

Gulfstream Aerospace (June 2010– January 2011) – Fortune 500

  

Interactive Marketing Design 

Implement web and interactive digital design through web development/programming; design and develop graphics and user interface elements for web, application and mobile content; perform usability test and feedback on multiple web platforms; design DVD labels and motion graphics menus; video editing; execute banner ad design and animation; identify and research new technology for supporting arising needs; create visual sitemaps with OmniGraffle; update web content, Flash and XML files; design and develop web email marketing campaigns; UX/UI and information architecture redesign for content management system (CMS) interface; present creative ideas and strategies to support business objectives and tasks

  

RIT Sportszone (September 2009 - May 2010)

  

Motion Graphics Designer

Plan and execute dynamic implementation of lower thirds, bump and logo animations, hockey scoreboard, storyboarding and video editing; collaborate with peers on animated web commercials

Freelance:

  

Shady Maple Productions (April 2010 - November 2010)

  

Title Sequence Designer / Web Designer and Developer

Execute visually stimulating opening title sequences and ending 

credits in addition to implementing entire life cycle of website; design and development using CSS3 coding principles; programming dynamic jquery photo gallery with automatic dynamic captions

  

Kasson (April 2010 – May 2010)*

  

Brand and Consumer Marketing Consultant and Graphic Designer

Logo design development; brand marketing; refine overall visual design and establish brand consistency; print advertising
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Bidders Guide Publications (November 2009 – February 2010)

  

B2B Marketing

Within small marketing team, create an Internet-focused 

e-commerce marketing plan for a business-to-business organization; reposition the business’s overall focus to establish a competitive edge in company’s market environment; usability guidance for Content Management System (CMS); organize plan to jumpstart social media campaigning; offer website usability, UX/UI and information architecture advice

 

 Franco Funicello (March 2009)*

  

Print Designer

Plan and execute print advertisement for the band’s upcoming show within an hour deadline while self-managing strict and continuous customer communication; managing strict and continuous customer communication through dynamic online applications; self-management of organization and time management skills to maintain rapid workflow

 

 Heron’s Bend Productions (March 2009 - May 2009)

  

Brand and Consumer Marketing Consultant

Internet marketing and brand redesign consultant for local organization; target high return of investment by taking the brand from traditional to online commerce and marketing, assisting brand with search engine optimization (SEO) techniques; offer creative brand and design advice

 

Susquehanna University/Market Street Group (June 2007)

 

Graphic Designer

                   Multi-tasking brochure campaigns for sorority breakfast and Tact’s    

                   Light Up the Sky

*Worked remotely with client due to managing long-distance client relationship
